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Overview of the UK pub sector

Emma McClarkin,

CEO, British Beer & Pub Association (“BBPA”)
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To deliver a world class, growth sector in 

British beer and pub hospitality.
Our Vision

Our 

Members

Responsible for around 90% of the beer 

brewed in Britain today, and representing 

around 20,000 of the UK’s pubs

Role of the BBPA
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BBPA 

Board

BBPA Board and Team
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Leading the sector through the Covid crisis

• BBPA Board – high level strategic meetings (weekly)

• Mark Davies (Hawthorn) and Nick Mackenzie (Greene King) joined Board at start of crisis 

both providing invaluable fiscal and trading insight

• COVID “Core” stakeholder group – daily calls

• Daily briefings to member companies

• Pubs played a vital role throughout the lockdown – providing takeaways, essential grocery 

services for vulnerable persons, focal point for community contact and voluntary services

• Opening an entire industry of over 20,000 pubs on 4th July was a monumental task and 

took a concentrated effort by the Board and its members and was delivered in a safe and 

socially responsible way
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❖ Links and access to all grants, reliefs and schemes.  

❖ Members area of website with latest advice
1. Business Rate Relief (£800m)

2. Business Grants for pubs with RV<£51k (£600m),

3. Job Retention Scheme (£1.6bn)

4. Bounce back loans, CBILs

5. 5% VAT rate on food and soft drinks sales in pubs (£430m) – before extended, 

6. arrangements in place for PPL/PRS/MPLC/SKY/BT savings on fees and subscriptions

7. Eat Out to Help Out Scheme (£120m)
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How the BBPA has been supporting pubs during lockdown & 

value of support secured 

Providing briefings to 

Pub companies on a 

range of issues to help 

navigate through the 

crisis into recovery 

❖ Interpretation of Government guidance and instructions and advice on 

company specific issues

❖ Relaxation of planning and licensing regimes to support off sales/use of 

outside space

❖ Business adaptation – pubs permitted to provide hot food takeaway service 

without planning permission

Helping pub companies 

access UK Government 

support
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Lobbying

❖ Working with wider industry partners, hospitality sector achieved special 

support packages.  Value of support secured equates to almost £3.7 billion 

savings for pubs and brewers.

❖ BBPA lobbying main driver in getting pubs re-opened in England on 4th July.  

❖ Current focus on 10pm curfew

Beer destruction
❖ Relaxation of beer duty destruction in pub cellars and water companies’ fees 

waived (£25m)

Guidance on Covid-

secure measures

❖ Drafted the original guidance with Government to advise on the practical 

implications of implementing COVID-secure measures 

How the BBPA has been supporting pubs during lockdown & value of support 

secured (continued) 



Beer Duty

Logistics, H&S

Licensing
Voluntary & Statutory 

Pubs Codes

Copyright, gaming 
Primary Authority, Food 

Safety & labelling
Deposit Return Schemes

Climate Change 

Agreement

Employment & skills EU Exit  
Environmental 

compliance schemes

Economic and 

statistical analysis 

Business rates

Planning
Beer and health / 

Alcohol Policy
Future High Streets

Breadth of issues the BBPA deals with & our achievements
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Social & Economic trends 

accelerated by Covid-19

Premiumisation

Low and no alcohol

Wet-led vs food focused 
Community local vs city 

centre

Technology

Key Trends
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Leading the sector through the Covid crisis

BBPA Government contacts at the highest level:

• Regular meetings with Business Minister Paul Scully, Tourism Minister Nigel Huddleston

• Regular contact with Number 10 Business Unit and Business Liaison Lead 

• Direct line into Cabinet Office regional teams – important for securing information on local 

restrictions

• Regular contact with Mike Wood MP, Chairman of the All-Party Parliamentary Beer Group

• Team Member seconded into the BEIS Hospitality Team since April 2020

• BBPA asked to join COVID taskforce groups for Hospitality and Visitor Economy guidance



• An industry backed campaign launched in 2018 to highlight the positive 

role local pubs play in our communities, culture & economy

• Two Beer Duty freezes vs planned RPI increases has saved the industry 

£200M    

• 75% MPs have heard of LLTL & 80% of those MPs support the campaign 

• This year we are asking for a significant (25%) cut in beer duty across the 

remaining four years of Parliament

• We will ensure pub goers & politicians are aware of the pressures the 

sector faces pre and post COVID-19, highlighting what is at risk to our 

communities, society and economy 

• These messages will be driven through effective consumer, trade & 

political programmes. Since August, more than 62,000 people have signed 

the new petition and 47,000 have written to their MP  
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“Long Live the Local” Campaign
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• BBPA has played an active and productive role in Government engagement through lockdown and 

achieved support packages for its members ahead of other sectors

• The Board has worked effectively and collegiately to navigate its way through the crisis 

• There are challenges ahead particularly in the night time economy and some towns and city 

centres especially London. The 10pm curfew is a mistake and we are lobbying hard to defeat it 

• Community pubs have bounced back strongly and outperformed the market since lockdown

Its now universally recognised in Government that Pubs play an important role in their 

communities

• “Long Live The Local Campaign” resonates with MPs and their constituents with a clear 

recognition for the role of a local community pub

• The political connections and connectivity of the BBPA with the PMs office, cabinet members, 

ministers and civil servants will continue to represent this great industry and is members in a 

positive and constructive way

Conclusion
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Operation 

Directors, 

Ops 

Managers&

BDMs

Marketing 

Managers

RPMs & 

Property 

Helpdesk

Commercial 

Finance, 

Financial 

Control, 

Credit 

Control, 

Transactions 

& Business 

Support

RPMs, 

Property 

Helpdesk, 

Estates 

Team

Procurement 

Manager & 

Assistant

HR AdvisorExternal IT 

Support
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